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ENTREPRENEUR JOSHUA BERMUDEZ AKA ‘HOLLYWOOD POMPEII’ SHARES HIS
TAKE ON BUILDING A SUCCESSFUL CAREER AS A VIDEO CREATOR!

BELLA AUGUST 17, 2022

Their passion is their art, and their art is too cool for the mainstream: some video
creators and filmmakers more than others take great care to ensure their products
are anything but formulaic, instead opting for careful storytelling that goes against
(or even changes) mainstream conventions. The global film and video market size is
expected to grow from $244.43 billion in 2021 to $273.35 billion in 2022 at a com-
pound annual growth rate (CAGR) of 11.8%. The market is expected to reach
$409.02 billion in 2026 at a CAGR of 10.6%.
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Magnate Joshua, aka Hollywood Pompeii, is a proficient when it comes to
brand marketing and digital strategies. He is a master content creator and
knows how to feel the pulse of the people by portraying the exact image of
himself online which the people want. Without digital marketing, it is impos-
sible to boost popularity nowadays. “Even if you are an independent video
creator, your work needs to get noticed and what better way to get noticed
than the social media? Today, even a child has a smart phone, so in order to
make your presence felt, you or your work needs to pop up each time a
person scrolls his social media feed.”

Entrepreneur Joshua, aka Hollywood Pompeii, is among the growing crop of
independent video creators who have signaled seismic changes in the enter-
tainment industry. The hunger for inspiration is admirable and refreshing for
a talent like him, telling relatable yet seemingly truthful stories in his heart
pounding and emotionally driven videos; serving as the ice breaker between
his fans, supporters, and him. He humbles himself enough to be honest about
where he comes from, and where he sees himself going.
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In more recent events, we learned that Hollywood Pompeii was officially a
part of the team and worked directly next to ground breaking director,
Gerard Victor. Gerard noticed Hollywood Pompeii’s talent and ability to get
the job done and brought him in on the biggest video ever shot in the city of
New Orleans, “Vulture Island V2” ft. ‘Lil Baby’ by Rob49. Immediately after
the video was done, Director Gerard Victor doubled back to New Orleans for
another big video with QC recording artist Rob49 titled “Hustler remix V2”
ft. ‘Kevin Gates’. Who was shot selection’s go to guy for locations and other
essentials? Hollywood Pompeii!

Hollywood Pompeii has developed a great reputation in today’s music indus-
try not just for music videos but also for being the go to guy. Joshua Bermu-
dez has not only shot amazing visuals for some of your favourite artists but
has also worked with them on how to build their brand, how to make more
money, and how to survive the changes in today’s modern music industry.
With credits ranging from Lil Baby, Rob49 , Fred The godson , Casanova,
Lil Durk , Kyyngg, Trippie Redd, Lil Boosie , Kevin Gates and so many more.
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Influencers like Joshua are attracting extremely large audiences, which en-
ables endemic and non-endemic brands to reach an enormous range of
target groups. As he provides immersive content and has diversity, it creates
great opportunities for brands to hold the attention of a passionate and influ-
ential audience. “Technology has changed and so has video creation. Video
distribution has changed too. You gotta be digitally upgraded, there’s no
other way!” says Joshua.
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